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From Yale University Press : Bejewelled by Tiffany: 1837-1987  before purchasing it in order to gage whether or 
not it would be worth my time, and all praised Bejewelled by Tiffany: 1837-1987: 

5 of 5 people found the following review helpful. Bejewelled by TiffanyBy Lilly FordThis is a very nice well made 
book published by Yale University Press. In essence it is an exhibition catalog of the same name showing an amazing 
collection of Tiffany creations spanning a period of 150 years.The book is divided into two sections; the first, is a 
historical analysis narrating the rise of Tiffany from simple stores to a powerful world-wide famous jewelry brand. 
The text is easy to follow and accessible to both experts and general readers alike. It is also accompanied with several 
clear archival photos for further illustration.The second part, is the exhibition catalog which features hundreds of 
beautiful Tiffany masterpieces in full color, large photos. All the photos come with detailed cations with just the right 
amount of information about each piece.All in all this is a beautiful book and would be a great addition to any jewelry 
library, it would also make an attractive coffee-table book.0 of 0 people found the following review helpful. Five 
StarsBy Bowen ZhangMy friend who wants to study jewelry design loves this book.0 of 0 people found the following 
review helpful. Five StarsBy HYE JIN KWONwonderful
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Tiffany Co, since its foundation in 1837, has been a uniquely American brand, famous for its glamour, creative design 
and fine craftsmanship. Starting modestly as a 'Fancy Goods' store on Broadway, Tiffany rose quickly to international 
fame, its jewellery winning the medals and stunning the worlds at the great international exhibitions of the nineteenth 
century. America's new rich delighted in the striking jewels created by Tiffany designer Paulding Farnham and, from 
1904, Louis Comfort Tiffany who pioneered a distinctively American aesthetic which delighted in the vividly coloured 
gemstones newly discovered in America. A great period of naturalism in jewellery was followed by the abstract 
geometry of Art Deco. Sensitive to new trends and ever at the forefront of design, Tiffany moved confidently into the 
1930s and 1940s with large and glamorous colourful stones set in swirling gold. In the post-War 1950s, they boldly 
backed new designers. The elegant and witty genius of French designer Jean Schlumberger, hired in 1956, brought an 
originality universally acclaimed. In the 1970s Tiffany turned to the designers Elsa Peretti and Paloma Picasso whose 
work captured the informality and fun that patrons now looked for in their jewellery. This sumptuous book is edited by 
Clare Phillips, Curator at the Victoria and Albert Museum, London, with essays by a team of leading historians of 
American jewellery. Their essays chart the early years of the modest New York store, the transformation of the firm 
under Louis Comfort Tiffany into a world leader, and the re-establishment of Tiffany as a great, international company 
following the Second World War. Full catalogue entries, all beautifully illustrated and many with specially 
commissioned photography, cover around two hundred pieces of jewellery dating from the 1850s to the 1980s.

From Publishers WeeklyStarred . Published in conjunction with an exhibition of the same title at the Gilbert Collection 
in London, this is an all-inclusive account of the house of Tiffany Co. Essays by curators and jewelry historians look 
in detail at the house's rich history, especially its innovative role in jewelry design. Tiffany designs, say the 
contributors, reflect their times and have in turn influenced them, for instance, providing escapist images of glamour 
and wealth for struggling women during the Depression. The history of Tiffany's is as exciting as its jewels: in 1887, 
its agent in Paris dominated the auction of the French crown jewels, accounting for over a third of sales. Tiffany 
helped to define 20th-century glamour in the '20s, and then aided in redefining it after WWII. In the '70s, Elsa Peretti 
made Tiffany's fresh for and available to a wider public with sculptural shapes in gold and silver, and her famous 
"Diamonds by the Yard." The quality and breadth of the catalogue's images are only surpassed by the detailed 
captions, and it is all presented so flawlessly that one needn't be named Holly Golightly to appreciate it. (Sept.) 
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